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PUBLICITY POINTS 
The following points may be helpful in planning publicity for your 

Human Rights 101 School Event(s) 
 
Planning Assigning a staff person or student as publicity coordinator will help make sure that press is 

not left out of the coordination of your project.  This person will be sure that press releases 
and press advisories are written and approved, and will provide a contact for media.  

Schedule 
Event PR 

Work time into your event schedule when media can contact participants during the day of the 
event – perhaps over lunch.  Radio stations may want to schedule an interview with 
participants on the day of the event, or you may set up a studio interview before or after the 
event.   

Do you need a pressroom at the event?  Make sure you have access to the equipment you 
need: telephone(s), fax, internet access, cell phone… 

Press 
Advisory 

Develop a Press Advisory to alert city desks, education and youth editors at local newspapers, 
daybooks at wire services, and assignment editors at local television and radio stations about 
your event.  The advisory can be distributed several days before the event, and again the day 
before the event.  Some contacts may require several weeks lead time, you will want to 
service these contacts ahead of time.   

Follow-Up  Begin outreach to media contacts by phone after they have received the Press Advisory.  Place 
calls to city desks and assignment editors the day before to make sure they are aware of the 
event and follow-up on the day of the event to find out who is scheduled to attend. 

Event 
Photography 

Schedule a photographer to shoot the event, perhaps a student.  Plan ahead for the photo needs 
of your local media.  Will dailies use your images if their photographers cannot attend?  Make 
sure you have the images they need.  You may want to use high-resolution digital 
photography to make images available to press immediately after the event.  We prefer using 
JPEG images at 300 dpi, at 5”x7”. 

Release 
Distribution 

Distribute your press release describing the event on the afternoon of the event.  You can use 
faxes, e-mails, or a service such as Business Wire.  If you have a high-resolution digital 
image, you can make it accessible by placing it online and providing the URL to media.  If 
they want you to e-mail an image, check their specifications to make sure you are not sending 
an image too large for their e-mail system or of too low resolution to be used. 

Always have your press release approved by Thirteen/WNET New York (contact below). 
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Post 
Publicity 

Includes distributing photos of participants to regional dailies and community papers.  
Continue to follow through with contacts who were interested in the event, but could not 
attend.  Arrange any post-event radio interviews.  

Ongoing activities may produce further publicity opportunities, such as student activities that 
are part of your project, essay contests, etc. 

Questions? Feel free to contact Edward Gregory at 212.560.3021 (gregory@thirteen.org) for any 
questions or advice related to publicizing your event. 

Let Us 
Know! 

Please let us know what publicity has been generated by your event.  Send clips directly to 
Edward Gregory, Sr. Publicist, Thirteen/WNET New York, 450 West 33rd Street, New York, 
NY 10001-2605. 
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